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Personal Injury Law Firm Case Study

Problem

Personal Injury Law Firm was looking for a more efficient way
to get in touch with their form leads. They were currently using ¢ 5 0 (s pm——— C i s meegonor® .
Active Campaign, an automation software to nurture their e '
leads. After 3 months, they were only able to get 30% of their
leads to respond to their free consultation offer.

. showed Contacts P ® Won [Calgary] Personal Injury Follow Up MVA Jul 16, ;020 514’51‘l° (£
Solution
To help improve their response rate, the client decided to give
WooSender a chance to see if they could increase their - o -
response rate and schedule more appointments effectively. | -

CAMPAIGN OVERVIEW
Result
C LEAD RESPONDED WON
After one month of using WooSender the client saw: 3635 291 189 57

New Contacts 80.2% Responded Rate 65% Scheduled Rate 30% Won Rate

- Their response rate increase from 30% to a 80%

« Their schedule rate from 42% to an 65%

« And 57 Cases produced from old leads that were
unresponsive in their Active Campaign account!
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HVAC Case Study

Problem

HVAC company was currently generating leads using Social
Media ads and Homeadyvisor. While they were generating many i s & e & e & s B o s s @ s a6 e & oo B
leads using these platforms, the biggest problem they had was
getting in touch with leads. They tried implementing an auto-

dialer to improve their response rate, but they were only able to

t ° t .t o/ f t ° I E t f t Responded Contacts Linda Gavic ® Responded HVAC Follow Up Aug 24, 2020 2:41:58 pm
getin ouch with 20% of their leads. Even WOorse, most o he
° ° @ L Erie simonsen o ded Al llow m
leads they got in touch with were already called by their
Bob Kjenslee @ Respon: ded HVAC Follow Up Aug 23, 2020 5:25:46 pm
t .t ' Stoppe d Contacts
competitors:
Won Contacts Carl An drrson @ Respon ded HVAC Follow Up Aug 21, 2020 9:56:38 pm
Lost Contacts
Destiny McCal be @ Responded HVAC Follow Up Aug 21, 2020 8:05:13 pm
o
o u l I o n Rex Moody @ Responded HVAC Follow Up Aug 21, 2020 7:13:02 pm
Marcie Goodfellow @ Respon: ded HVAC Follow Up Aug 21, 2020 5:31:04 pm
Evelyn Zelada @ Respon: ded HVAC Follow Up Aug 21, 2020 9:07:51 am

To help increase their response rate and improve their speed to
lead, the client decided to give WooSender a chance.

CAMPAIGN OVERVIEW

I [ LEAD RESPONDED WON
Result 396 257 141 85
New Contacts 64.9% Responded Rate 55% Scheduled Rate 60% Won Rate

After one month of using WooSender the client saw:
- Their response rate increase from 20% to 65%

« Their schedule rate from 32% to 55%
« And 85 deals closed in their first month!
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Realestate Case Study

Problem

Realestate Agency was looking for a more efficient way to get
in touch with their form leads. They were currently using Top
Producer to handle their leads. They tried implementing an
auto-dialer to improve their response rate, but they were only
able to get in touch with 40% of their leads.

Solution

To help improve their response rate the client decided to give
WooSender a chance to see if they could increase their
response rate and schedule more appointments effectively.

Result

After one month of using WooSender the client saw:

- Their response rate increase from 40% to a 86%
« Their schedule rate from 23% to an 82%
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Eric Waxman

CAMPAIGN OVERVIEW
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970

82% Scheduled Rate

Oct 29, 2019 1:51:07 pm
Oct 29, 2019 1:51:05 pm
Oct 29, 2019 1:51:05 pm
Oct 29, 2019 1:51:05 pm
Oct 29, 2019 1:51:05 pm

Oct 29, 2019 1:51:06 pm

WON

536

55% Won Rate




Rehabilitation Case Study

Problem

Rehabilitation company was currently using Salesforce and
Marketing Cloud to nurture their inbound form leads with only
40% of leads turning into a phone call. They were looking for a
solution to effectively engage old leads.

Solution

To help effectively engage old leads, they implemented a re-
engagement campaign inside of WooSender.

Result

After a 90-day test pilot of using WooSender the client saw:

- Their response rate increase to 85%
« Their schedule rate to 65%

All Cont
Lead Contacts Ol
Responded Contacts Buchwald Julia

Showed Contacts

M DeR
Scheduled Contacts

Kar
Stopped Contacts
Won Contacts David Test

Lost Contacts
Danielle Ryan

Bill Reece
Christina white

Everitt Gardiner

CAMPAIGN OVERVIEW

[ LEAD
2299

New Contacts
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1954

85% Responded Rate

Neuro Follow Up Campaign (UBH)

Neuro Follow Up Campaign (UBH)
Neuro Follow Up Campaign (UBH)
Neuro Follow Up Campaign (UBH)
Neuro Follow Up Campaign (UBH)
Neuro Follow Up Campaign (UBH)
Neuro Follow Up Campaign (UBH)
Neuro Follow Up Campaign (UBH)

Neuro Follow Up Campaign (UBH)

1270

65% Scheduled Rate

Oct 30, 2019 1:14:24 pm
Oct 14, 2019 9:29:13 pm
Oct 03, 2019 8:36:02 am
Oct 02, 2019 5:52:47 pm
Sep 30, 2019 4:04:06 pm
Sep 30, 2019 3:26:51 pm
Sep 30, 2019 7:41:44 am
Sep 29, 2019 10:01:54 pm

Sep 29, 2019 11:47:59 am

WON

190

15% Won Rate




Solar Case Study

Problem
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Solar Company was currently generating leads online. They
were looking for a solution to avoid following up with leads
manually and cold calling.

All Contacts

Lead Contacts

CONTACT NAME ASSIGNEE PHONE NUMBER STATUS AGENT DISPOSTION
Responded Contacts
® M COLEMAN Sadie Kippenberger - ® won Sold
S o I u t I o n B
Scheduled Contacts p spence Sadie Kippenberger - @ Wwon Sold
Stopped Contacts
Eddie Shay Jason White (+1) 910-779-7233 ® won Sold

Won Contacts

To help effectively engage leads, they implemented a ssen e o ver
WooSender Al campaigns.

Robert Bockmon Jr Eric Brown (+1) 317-696-7420 ® won Sold
Deleted Contacts

Patricia E Browning Deborah Quaglietta (+1) 401-696-6986 ® Won Sold

Result

CAMPAIGN OVERVIEW

After a 30-day test pilot of using WooSender the client saw: - LEAD RESPONDED WON
136 /2 57 35

° 53% Response Rate (Without COId Calling) New Contacts 53% Responded Rate 80% Scheduled Rate 62% Won Rate
- 57 Appointments (without following up)
« 35 close deals (62% Won Rate!)
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Life Insurance Case Study

Problem

Life Insurance agent was currently generating leads online.
They were looking for a solution to avoid following up with
leads manually and cold calling.

°® espenaee conter - ® won COLUMBUS Jul 03, 2021 5:12:34 pm
So I u t I o n Scheduled Contacts - @ Won BLADEN Jul 03, 2021 5:12:34 pm
stopped Contacts ® won COLUMBUS Jul 03, 2021 5:12:34 pm
To help effectively engage leads, they implemented a - 0 1165 £
Woose n d e r AI Ca m pa ig n S. Deleted Contacte - ® won COLUMBUS Jul 03, 2021 5:12:34 pm
® Won BLADEN Jul 03, 2021 5:12:34 pm
Res u I t CAMPAIGN OVERVIEW
After a 30-day test pilot of using WooSender the client saw: - P o o
275 219 120 24
° 79.63% Res ponse Rate (Without COId Ca I Iing) New Contacts 79.63% Responded Rate 55% Scheduled Rate 20% Won Rate

- 120 Appointments (without following up)
« 24 close deals
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